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Guiding the Vision: Strategic Leadership & Governance

Executive Direction & Academic Quality &
Faculty Leadership Accreditation

m Profesor TS Dr. Yatimah binti Alias

Naib Canselor

Prof. Ts. Dr. Mohd Rashid Bin Ab Hamid
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Dr. Mohd Hanafiah Bin Ahmad Pengarah Pusat Jaminan Kualiti Akademik - PPSK
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The Operational Core: Driving the MBA ODL Experience
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(Ketua Teknikal FLEXMC)
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Dr. Noraine Binti Bahari 5

(Penyelaras ODL MBA, FPI) . L .
Azslinda Binti Ibrahim

: i (Pembantu Tadbir PAA)
Dr. Mohammad Waffy Bin Fazil

(Penyelaras ODL MPM, FPI)

Library & Information Services
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Puan Noorul Farina Binti Arifin

(Timbalan Ketua Pustakawan,
Ketua Bhg. Perkhidmatan Maklumat)
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Operational Blueprint: R SIM Development

Assoc. Prof. Ts. Dr. Awanis Binti Romli

Leadership Structure &

Resourcing Capacity Technical Head (DS13)

Ts. Dr. Danakom Nincarean A/L Eh Phon

Senior Executive (N10)
Mohd Shahri Bin Mohd Akhir
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Designer (B9)
Nursurainie Binfi
Mohamed Shaten

Designer (B5)
Zul I[dham Bin Yahya

Designer (B1)
Siti Nur Irsyadiah Binti
Salimi

B Active Role
B Vacant Position (Kosong)

Micro-Credential

Infrastructure Global Classroom Admin & Operations

Designer (B9)

Stand Alone : ;
Micro Credential Micro Credential VACANT

Designer (B9) Designer (B9)
All Amirul Bin Azmi VACANT

Admin Assistant (N1)
Nurul Ashikin Binti Mohd
Anasir

Designer (B5)
Nani Numasihah Binti
Che Momi

Admin Assistant (N1)

Norfarahani Binti A Bakar

Designer (B1)
Nur Shafigah Syuhada
Binti Abdul Basik



MBA ODL Semester Structure Summary 40

Total
Credits

Long Semester 1 Long Semester 2 Short Semester

Focus: Focus: Focus:
(O) Foundational @ Advanced () Application &
Business Acumen Management & Capstone

Strategy

Workload: Workload: Workload:
5 Core Courses 5 Core Courses _. L.\ﬁj 1 Core Course +
' MBA Project

Credits Credits Credits




e e e
Building the Strategic Foundation

7N Semester 1 |
Core Operations & Analytics Strategy & Innovation
e/ : )
15 Credits
I KB01113: Economics for Managers (3 Credits) l KB01223: Managing People Performance (3 Credits)
| KB01123: Strategic Marke:ting and. I KB01234: Research Methodology (4 Credits)
Entrepreneurship (3 Credits)
I KB01133: Financial Management (3 Credits) I KB01213: Managerial Accounting (3 Credits)
| KBO01153: Busine_ss Operations Optimization EI KB01243: Corporate Governance (3 Credits)
(3 Credits)
| KBO01143: Business Analytics for Decision Making I KB01253: Design Thinking for Product Design
(3 Credits) Development (3 Credits)

_



The Capstone Application

Theoretical Integration Applied Outcome

KB01323 KBO1316
Strategic Management MBA Project

3 Credits b Credits

Builds the strategic lens for analysing organisational direction, Demonstrates executive readiness through a capstone project that
governance choices and executive decision-making. translates learning into a practical organisational solution.

9 Credits » Finalizing the 40-Credit Journey into Executive Readiness




Course Roadmap & Module Developer Matrix

Long Semester 1 (15 Credits)

Economics for Managers
(KBO1113, 3 cr)
* Dr. Noraina Mazuin Sapuan (L)

* Dr. Rusnifaezah Musa
« Dr. Mohd Hanafiah Ahmad

Financial Management
(KBO1133, 3 cr)

» Prof. Dr. Irene Ting Wei Kiong
(L)

Business Analytics for
Decision Making
(KBO1143, 3 cr)

« Dr. Noridayu Mah Hashim (L)
« Dr. Zetty Ain Kamaruzzaman
« Dr. Ahmad Taufik Nursal
* PM. Dr. Cheng Jack Kie

Strategic Marketing &
Entrepreneurship

(KBO1123, 3 cr)

» Dr. Nurul Ashykin Abd Aziz (L)

» Dr. Rusnifaeszah Musa

* PM Ts. Dr. Muhammad Ashraf
Fauzi

» Dr. Noraine Bahari

Business Operations
Optimization
(KBO1153, 3 cr)

Ts. Dr. Azian Ibrahim (L)

» Ts. Dr, Muhammad Fakhrul
Yusuf

* PM Ts. Dr. Lee Khai Loon

« Ts. Dr. Syed Radzi
Rahamaddulla

» Dr. Ahmad Nazif Noor Kamar
Dr. Charis D/O Samuel
Solomon Kopillai

Long Semester 2 (16 Credits)

Managing People
Performance
(KBO1223, 3 cr)

« Dr. Suhaidah Hussain (L)
« Dr. Nur Sofia Nabila Alimin
* Dr. Khairunnisa Abdul Aziz

Managerial Accounting

(KBO1213, 3 cr)

* Dr. Inaliah Mohd Ali (L)
« Dr. Norwazli Abdul Wahab

Design Thinking for
Product Design
Development
(KBO1253, 3 cr)

* PM Dr. Puteri Fadzline
Muhamad Tamyez (L)
* Dr. Fatimah Mahmud

Research Methodology
(KBO1234, 4 cr)

+ Prof. Dr. Yudl Femando (L)

* Dr. Azi lzwani Nor Hamzah

* Ts. Dr. Ahmad Taufik Mursal

* Dr. Nor Rokiah Hanum Md
Haron

Corporate Governance
(KBO1243, 3 cr)

+ Dr. Norwazli Abdul Wahab (L)
* Dr. Inaliah Mohd Ali

* Dr. Suliza Binti Abd Rashid

Short Semester
(9 Credits)

Strategic Management
(KBO1323, 3 cr)

« Dr. Mohd Hanafiah Ahmad (L)

* Dr. Suhaidah Hussain

* PM Ts. Dr. Muhammad Ashraf
Fauzi

MBA Project
(KBO1316, 6 cr)

« Dr. Khairunnisa Abdul Aziz (L)
* Dr. Noraina Mazuin Sapuan
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B;fining the UMPSA
MBA Graduate Vision

Qo
g5

PEO1: PEO2: PEOA4:
Strategic Critical Managerial Entrepreneurial
Knowledge Problem Solving Excellence Leadership

PEOS:
Ethical
Integrity

High integrity and
strong ethical
standards, ensuring
excellence in
executing
NERETEEIREN G

Comprehensive Highly critical Strategic and Strong managerial
understanding and thinking skills managerial skills competencies and
advanced knowledge for capable of solving to sustainably entrepreneurial skills
making strategic-level complex industry enhance business to lead effectively

decisions. challenges. and management across diverse
practices. organizations.

11




The Alignment Architecture: 8 UMPSA
Mapping Outcomes T

PEO3:

I'\_\‘__ M anagerial "\“______ __..--""...
PEO1: Excellence PEOS5:
Strategic Critical Problem Entrepreneurial Ethical
Knowledge Solying 6 PLO3: Practical Skills Leadership |ntegrity
PLOA4: Interpersonal Skills - P,
e PLO5: Communication Skills ) &
PLOG: Digital Skills — PLO9:; ——
Personal Skills ot
. PLIZ:: . PLO2: PLO7: Numeracy Skills {Lifelnng:eaming} PLO11:
nowledge Cognitive Skills . =T Ethics &
Understanding ¢ @ PLOS8: Leadership Skills PLO10: Professionalism
Skills EntrEPTEﬂEUFIHI Skills
Skills

intentionally engineered to support Managerial Excellence (PEO3), forming

the core operational engine of the MBA graduate.

@/ \ Strategic Concentration: The bulk of the program’s tactical skills (PLOs 3—-8) are




The ODL Blueprint: Delivery & Assessment Framework

Core MQA structural requirements for course composition, content development, and evaluation.

" THE ODL GOLDEN RATIOS THE DIGITAL ENGINE ‘

Platform Readiness: Fully functional,
proprietary platform deployed before
Provisional Accreditation (PA).

b—

Assessment & Monitoring: Enforce
structured evaluation and actively
monitor student participation.

- Dedicated Design Unit: Specialized
Minimum total program courses Minimum Student Learning Time unit working with faculty to design
delivered via ODL. (SLT) conducted via ODL per course. " Self-Instructional Material (SIM).

PHASED SIM DEVELOPMENT PIPELINE

Step 1: Provisional Accreditation (PA) Step 2: Post-Approval Operations Step 3: Full Accreditation (FA)

SIM fully developed and ready for all
Semester 1 subjects.

SIM fully developed for all Year 1 subjects within
exactly one semester of running the program.

100% SIM completion for all program
subjects, including credit transfer courses.

13
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The ODL Ecosystem: People & Infrastructure

Comprehensive support systems required to sustain students, empower faculty, and maintain resources.

Onboarding

Mandatory ODL-specific orientation modules to
acclimatize students.

Inclusivity
Tailored support networks for new entries,
transfer students, and special needs individuals.

Delivery Flexibility

Tutorial sessions conducted via virtual

Dedicated Teams

Maintain specialized staff including instructional
designers, graphic designers, editors, and ICT
support.

Academic
Staff

Leadership Structure

A fully qualified, full-time program coordinator
helms the ODL program.

Session Facilitation

Qualified part-time tutors are officially
permitted to handle tutorial sessions.

14

environments or physical face-to-face meetings.

Continuous Training

Mandatory structured training on ODL
pedagogy, tutorial management, and LMS
administration,

S =) Educational
LS Resources

il T—
e

Governing Policies

Comprehensive e-learning policies regulating
device usage, networks, and e-content
standards.

Facilities & Access

Robust physical and virtual ecosystems, digital
libraries, and practical labs to support delivery
and research,

Expansion Compliance

Regional or Learning Centers outside the main
campus strictly require prior Ministry of Higher
Education (KPT) approval.

A NotebookLM

14




~ ODL COURSE DESIGN GUIDE: 3 CREDITS -

—— RECOMMENDED 40:40:20 COURSE DESIGN DISTRIBUTION ——

Recommended guide only — not a mandatory MQA formula.

LEARNING MATERIALS LEARNING ACTIVITIES & SELF-ASSESSMENT ASSESSMENT

0% 0% 0%

Includes interactive learning activities and
o2 Includes assessments to measure
self-assessment opportunities that support

Includes video lectures, notes, slides,

e-books, and self-instructional engagement, practice, reflection, feedback, achievement of learning outcomes.
materials (SIM). and learning improvement.
SELF-ASSESSMENT & FORMATIVE LEARNING | SUMMATIVE ASSESSMENT
Low-stakes or non-graded activities Summative assessments are
that help learners check their own conducted at key points or at the
understanding and receive feedback end of the course to determine
before summative assessment. overall achievement.

: LEARNING ACTIVITIES ' SELF-ASSESSMENT :
= : e . . . . E :
§ —a ‘H ﬂ o 2. e il — all
_ - d s o = Ol
e-Books Video MNotes & Self-Instructional Discussion Tutorials Practice Reflections  Collaborative Self-check Quizzes Assignments Projects Presentations &
Lectures Slides Materials (SIM) :  Forums Exercises Tasks &';ﬁ:;si (Summative) Final Assessment
£ Checks
® DESIGN PRINCIPLES & WORKLOAD ®

FLEXIBLE & OUTCOME-ALIGNED BALANCED DESIGN PRINCIPLE @ WORKLOAD CALCULATION

T e _ 48 sit+ 48 sit+ 24 sir=120s17
The distribution should align with Balance content delivery, engagement, ; :
Course Learning Outcomes (CLO) and assessment to support meaningful For 3 credits, based on 1 credit = 40 SLT.

and teaching strategies. and self-directed learning. Workload calculation should align with
CLO and teaching strategies.

[ NOTE ‘ 40:40:20 is a recommended guide, not a mandatory MQA formula. J

Adjust the distribution based on CLO, learning level, delivery mode, and course needs.
15




AUDIT PRESENTATION PLAYBOOK (MQA-01)
SELF-INSTRUCTIONAL MATERIAL (SIM) ODL STRATEBIES

[ Compliant with COPPA-ODL Standards J




Audit MQA-01: Evaluating Ecosystem Readiness

The MQA-01 Audit (Provisional
Accreditation) focuses on two
primary areas of evidence:

1 Readiness of
e curriculum design.

2 Preparation of the
e program delivery
ecosystem

infrastructure.

&

MANDATORY MQA MANDATE:
Higher Education Providers

(HEPs) are required to
showcase 100% complete
Self-Instructional Materials
(SIM) for all Semester

1 courses.



MQA-VA: Proving Compliance with COPPA-ODL Standards

Ecosystem &

LMS
Introduction

(Std. 5.1.3, 1.2.5)

Compliance badge

Compliance Badge

SIM Semester
1 Deep Dive

B Communication

(Std. 1.2.5)

=

Interaction &

(Std. 1.2,5)

Compliance badge

Compliance Badges

{
|
|

|
{

Analytics &
Tracking

(Std. 1.3.5,7.1.6)

Security &

B Assessment

(Std. 2.2.2, 2.3.2)

b o

Compliance badge



PHASE 1: Proving System Accessibility & Support

Action 1: Live Login Demo — Demonstrate the live login
process. Prove the platform functions seamlessly as a
centralized repository via unique LMS Credentials.

SIM Development & Support

e The FLEXMC Center monitors and assists lecturers in
SIM development.

e Equipped with 6 certified Instructional Designers (ID).

e Manages the KALAM ODL platform ecosystem.

19

Fl avAir-

e :-":,t:i'_"_':-'::; e — :

Ecosystem integration featuring a centralized 24/7
Learner Support portal and an embedded Al Agent
(FLexMc All) for real-time student guidance.

19
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PHASE 2: Showcasing Semester 1 Course Structure st oo ongs

Semester 1. The audit panel
demands visual evidence that

learning materials are systematically
organized into modular units.

O
1. Introduction & Mapping:
CLO & SLT displays at "
topic start s = 4. Automated Feedback:
' Formative quizzes with
& built-in feedback
[ —— ] ;
— mechanisms.
o]
2. Conversational Style: @ % L=
Learner-friendly Bseripton = —
instructional text/video. = S = ,
— - T— 5. Reference Section:
Clear, updated source lists.
S
o]
O 20 r
3. Learning Activities:
Links to articles and — : :
dalfreflsdtion T 6. Copyright Compliance:
' : > l.- Evidence of legal 3rd-party
: e video embedding.

20



Table 4 Summary of Course Information COPY SHEET E-}U.PDATE:'-:-ErJ |‘1ﬂﬁﬁ FORN

Key Evidence: Modular Arrangement (Topics/Units) must be strictly T

Course Coge: ¥8oi1113

aligned with Course Learning Outcomes (CLO).

This courss is desipnad to amMpOWEr students with the skills and knowlegge to successfully Isunch, MENAZE, and srow Entreprenturial vantures by intagrating stratasic
marketing orinciples with entregreneurisl innovation. This course covers essential topics such as opportunity recognition, busiress moded innowation, market research,

+ Demonstrating the seamless integration of the Teaching Plan and Student Learning B | oret e o g oo st 4 e e s s e

chalizngas and oppartunities of antreprenaurshin.

) . ) i oo ; case studies, and & hands-on project, students will kearn to creste, communicabz, and deliver value in competitive markets, preparing them to strabegically navigate the
Time (SLT) fracking matrices directly within the course overview page.

1 [Dr. Nuns Ashylin Abd Aziz

2

3 '\kml:::-]ufﬂ.mden': Staff:
3

COURSE OVERVIEW -

2 Semester and Yeor offered: Year Offiered i Semester 1 |Remariks

5 |Crecitvaiue:

Course Overview: Strategic Marketing and

Fre-requisite/ oo-requisice

(ir amy):
. (iany
Entrepreneurship .
CL0f  |Differentiste the concept strtesic marketing and entraprensurship to real business worid [C4, FLOZ)
Strategic Marketing and Entrepreneurship introduces students to the fundamental principles, strategies, and €102 |Explin ivers persportives o buik EPecive: marteing ond EMEprEncuUriD trateges thouEh colebOrEve teamwork (44, FLO 4)
tools required to identify, develop, and sustain competitive business ventures in dynamic environments, The £l03  |appiy entrapreneurisl projects or actiities Gmsed on marketing siratgies (4%, FLOLE)
CO M P O N E N T 1 . course emphasizes how marketing strategies and entrepreneurial thinking intersact to create innovative Course Laaming Dutcomes
’ solutions and long-term business growth, = Q
CLO & SLT Through three progressive modules, students will explore key aspects of sirategic marketing, entrepreneurial
M A P P I N G planning, and digital competitivenass — from understanding market dynamics and consumer behavior to
developing effective marketing strategies and managing ethical business practices. & |Mapping of the Course Laaming Dutcomes to the Pragrameme Learming Outcomes, Teaching Mathods and Assessmert Methads
This course consists of three modules: p. . Progremme Leaming Cutcames [0}
/ mmm"ﬁ rflalm|la|lw|la|rn]|o|la|l2] Teaching Methacs Arzessmant Methocs
e|E|B|E|B|2|8|28|2|8]3
+ Module 7: Scanning Today’s Business Enviranment — An Integrative Approach of Entrepreneurial Marketing /
o ) ) ) ) ot v Wigo Recording, Lacture Note, tast
+ Module 2: Building Top-Notch Company — Planning Entrepreneurial Marketing Strateqy to Achieve Growth Forum, Microsaft Team
» Module 3: What ls Next — Digitalization, Competitive Advantage and Ethical lsstres in Business o v Vineo Secorcing Lecture hote, sl dssienmant
Forum, Microsoft Team, Case Study &

. ) ) ) o _ s Video Recording, Lecture Note, Business Frogazal
This course integrates both theoretical foundations and real-world applications, enabling studeps i Farum, Microsaft Team
strategic, analytical, and creative skills necessary for success in the modem business 32
|| Please refer to the Teaching Planning link below fpefetailed information regarding the course
outling, Student Learning Time (SLT), assessmefit methods, and reference book(s): —

MBpRing with @ = ]
MOF Chster of 1 1
Teaching Plan Link b
SI_T I_mk it et piimniary ciidal lnk betwesn thi CLO and PLD by teking W In the spproarials b

01 = Knealedge & Undesianding, CF = Copaither Shilk, (34 = Practieal Shilk, (3B = laberpersonal Skils, (30 = Communication Sils, (30 = Digial Skills,
O3 & Humeracy Skill, C3F = Laadeship, Autonoey & Responsibiley, G = Personal Skill, O3B = Entrepressurial Skills, ©5 = Efdes & Profeislonalim

21




COURSE OVERVIEW

Course Overview: Strategic Marketing and
Entrepreneurship

Strategic Marketing and Entrepreneurship introduces students to the fundamental principles, strategies, and
fools required to identify, develop, and sustain compefitive business ventures in dynamic enviranments, The
course emphasizes how marketing strategies and entrepraneurial thinking infersect to create innovative
solutions and long-term business growth,

Through three progressive modules, students will explore key aspects of strategic marketing, entrepreneurial
nlanning, and digital competitiveness — from understanding market dynamics and consumer behavior o
developing effective marketing strateqies and managing ethical business practices.

This course consists of three modules:

+ Madule 1: Scanning Today’s Business Environment — An Integrative Approach of Entrepreneurial Marketing
+ Madule 2: Building Top-Notch Company — Planning Entrepreneurial Marketing Strateqy to Achieve Growth
+ Madule 3: What ls Next — Digitalization, Competitive Advantage and Ethical fsslies in Business

This course integrates hoth theoretical foundations and real-warld applications, enabling students fo build
strateqic, analytical, and creative skills necessary for success in the modem business landscape,

[l Please refer to the Teaching Planning link below for detailed information regarding the course
outling, Student Learning Time (SLT), assessment methods, and reference book(s):

# Teaching Plan Link 22

s Bk

boie? Gua 1
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Evidence of conversational, learner-friendly Proof of high-quality, embedded multimedia content
language guiding students through Module 1. featuring an introductory instructional video for
Features clear, welcoming instructions tailored for Strategic Marketing and Entrepreneurship.

Lecture Notes, Slide Reviews, and Forum Discussions.

COMPONENT 2: 0 [ | premm—
4
CONVERSATIONAL y— e | :
STYLE Hmﬁﬁmﬁmmmﬁm Wﬁb
(INTRUCTIONAL MARKETING mm_ S
DESIGN) - EURSHIP Player

IHSU uct iﬂﬂ g Analysing Marketing Environment faFBusinass

f{]i" LeamEr’S Canelly reries [he Waties proesied nd Fouas, 8 uerabuading o e o b covemphy ocusaed. Tekie el 3
impeetani pasnity aned reech on how the togt reietes o reef warld wlishons by CRIRCE YOO HBTIRG EOpEnERGE. d"‘

¥y
WATCH NOW! ™

Ferem ; (Rcusmion 23

Initrugtion for Liameri - Forum Diguiaion

—. Pafticipate actively in the fosam by churing pour ides, epinices, and understmding velsted o the topic dierused. You
wre encnueped bo et respesafly wih your clisimeties and contribute mearnglol divusson 1o ehence

Irpming ppennc et

¢

https://youtu.be/ERN9IuJQUis?si=2{VFk8YwMIgBCNHu
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https://youtu.be/ERN9luJQUis?si=2jVFk8YwMIgBCNHu

Unit 4 : Discovering Market...

Video

Full Lecture Notes ~— 1. LEARNING MATERIAL (LM)

Slide

COMPONENT 3:

Forum : Discussion 2. LEARNING ACTIVITY (LA)

LEARNING
ACTIVITIES FORMATIVE ASSESSMENT
X

Self-Assessments

Mock Test - Safe Exam Bro... : 3. LEARNING ASSESSMENT (LS)

24

Assessment 1

|
NORMATIVE ASSESSMENT
Reflection Wall

24



COMPONENT 4:

AUTOMATED
FEEDBACK

P—I—\

Component 4 (Automated Formative Assessment)

Self-assessment quizzes designed for knowledge retention. Crucially, the

system provides real-time, automated corrective feedback explaining why
an answer is incorrect, facilitating independent learning.

|"_'::.-,I i I T I_I""-'-"' e

E Self Assessments

Frivdn

ChiiF

Staried on  Visdreudey, 0 May 2008 1155 A
Stety Fuiphod
Complated b Thuniday J7 Augunt I, 408 AM
Tirmi tilosd 55 digy 16 hebry
Mada 5650
Grmde 480 cul of 1000 (4%

Gerviar [rtraprerurthes (on be defned 24 3 prece tht nckale

) S0l * & WWisting for bends bedore Liding aclion X

B dwpiding ek and fomuing on wiablib? ©

£ Bephcsting evitdng basineys ideas without Frovation Autﬂm ated

O fidntipng cpporurde snd molbdaing Rourcs 10 oeabe vk 3
Corrective
Feedback

25



COMPONENT 5:

REFERENCES

COURSE OVERVIEW

Course Overview: Strategic Marketing and
Entrepreneurship

Strategic Marketing and Entrepreneurship introduces students to the fundamental principles, strategies, and
tools required to identify, develop, and sustain competitive business ventures in dynamic environm~n#- Th~

course emphasizes how marketing strategies and entrepreneurial thinking intersect to create innov
solutions and long-term business growth. ; 1 A‘ l iIN‘ ; PLA N

Through three progressive modules, students will explore key aspects of strategic marketing, entrepreneurial
planning, and digital competitiveness — from understanding market dynamics and consumer behavior to
developing effective marketing strategies and managing ethical business practices.

This course consists of three modules:

* Module 1: Scanning Today’s Business Environment — An Integrative Approach of Entrepreneurial Marketing
« Module 2: Building Top-Notch Company — Planning Entrepreneurial Marketing Strategy to Achieve Growth
+ Module 3: What s Next — Digitalization, Competitive Advantage and Ethical Issues in Business

This course integrates both theoretical foundations and real-world applications, enabling students to builgd
strategic, analytical, and creative skills necessary for success in the modern business landscape.

|l Please refer to the Teaching Planning link below for detailed ipf ation regarding the course
outline, Student Learning Time (5LT), assessment methogd d reference book(s):

aching Plan Link

SLT Link

ficdle

* Iindhicie Ui CLO buid 6% that CL0Fs il i i
*® Fi O presgriarnivn: Dot with frandlitery practical equireesss ivposied by the programine standand of iy related standind s be sempted freem comelying 12 the ik 50500
dalbey il it 51T,

i

| danty soecia req ramiant o rasouross o defver the
EOU (2, Softaare, RUrZery, Camputer 18, simulatian

1. Nigsen, E. (2022, Enrepvenertal Varket: How o Develop Customer Demand (Ecs 3], Routiedge
(g e umg. k. g koo detal ol -103555) 2
West, 0, For, J, orahi, Essam & Mertzceh, M (2022, Siateqe Markeling Ed. 4. xor. s efind ump ey
bikohaiopac-detal bbb 103557

1 |Other adcitional information it aaplicatie]
Mot Muirnbser of PLO indicated i prally Fes lisarinl on puitpsis onky and the mussbei b subjeebed v thi currlelim design,
KEY TERMS

1. Consideration Set: The subset of brands or products that a consumer considers
acceptable and evaluates more closely during the decision-making process.
re Dissonance: The psychological discomfort experienced after making a

»r buyer’s remorse.

LECTURE NOTESE: especially if the product does not meet expectations, often leading to
3.

26

Compliance
Verified

Evaluation Criteria: The specific factors or standards—such as price, guality,
features, or brand reputation—that consumers use to compare and assess different
options during their decision-making process.

4. Strategic Planning: The process of defining an organization’s long-term goals and
determining the best course of action to achieve them.

5. Risk Analysis: The systematic assessment of potential risks and uncertainties
associated with a decision, helping organizations make informed choices by
evaluating possible negative outcomes.

REFERENCES

7. Solomon, M. R. (2018). Consumer behavior: Buying, having, and being (12th ed.).
Pearson.

2. Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson.

3. Barney, J. B. (2014). Gaining and sustaining competitive advantage (4th ed.).
Pearson.

4. Robbins, S. P., & Coulter, M. (2018). Management (13th ed.). Pearson.

5. Mintzberg, H., Ahlstrand, B., & Lampel, J. (2009). Strategy safari: A guided tour
through the wilds of strategic management. Free Press.
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J Compliance
Verified

Component 6: Copyright Compliance

Evidence of institutional risk management. YouTube
instructional videos are legally embedded utilizing third-party
integration tools, strictly avoiding illegal downloads or
unauthorized re-uploads.

COPYRIGHT NOTICE
COMPONENT 6: © 2025 Universiti Melaysia Pahang Al-Sultan Abdulah (UMPSA). Al ights reserved.
15 Self-Instructional Material (SIM) is the intellectual property of Universiti Malaysia Pahang Al-Sultan Abdullah. No
COPYRIGHT Tis Sefnstcionel Meteril M) i e tellctual propet ofUnivrs MelaysaPahang AFSulan bl
COMPLIANCE r‘ part of this publication may be reproduced, stored in a retrieval system, or transmitted in any form or by any means —
. > “ a rketi ng electronic, mechanical, photocopying, recording, or otherwise —without prior written permission from the universty.

Model

Source Citation
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PHASE 3: Synchronous & Asynchronous Engagement Strategies

Synchronous (Live)

Access: Online live class consultation links (Webex/Zoom).
Standardized at 3 sessions per semester (Early, Mid, Late)
at 2 hours per session.

Critical Action: Demonstrate the repository of recorded live
sessions, This proves the ODL commitment to flexibility for
students’ future reference.

& 4 Please refer to the link below to join the 2-hour online consultation session for discussion, guidance.
academic consultation:

https://teams.microsoft.com/meet/4533 748829058 7 p =GWOWr3fz=dQwUESEUz

[

l Live Session Access & |

| Recording Repository |

28

Asynchronous (Self-Paced)

Access: Direct links to structured Discussion Forums.

Critical Action: Show tangible evidence of instructors
initiating and stimulating topic discussions without relying
on real-time, simultaneous presence.

!_\! Forum : Discussion

bpitruian For Undereins - Fivme Dipiartion

| Instructor-Initiated
Discussion Threads

Sariud [y Lul perd Erpihn  Subecribe

28
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PHASE 4: Proving Data-Driven Decision Making

~

Step 1: Analytics Tools
(Data)

Navigate to course
settings and open built-in
Reporting Tools (e.g.,
Moodle Reports, Usage
Statistics).

Strategic Marketing and Entrepreneurship

Reports

..,1

-

Step 2: Access Tracking
(Analysis)

Utilize Participation
Reports and Course
Activity Reports to track
real-time access logs and
engagement graphs.

rl.-urﬁ'l-g.l-.l'ul;'l.itﬂluhhmd 6|

' Engagementtrend |
29 it

8 46

.\

Step 3: Intervention

Strategy (Action)

MQA Impact: Explain how
these logs proactively
identify passive (dormant)
students. This triggers
triggers targeted
Interventions to prevent
student attrition and
measures the true
effectiveness of the SIM
materials.

M Gemini Motebook
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PHASE 4: Granular Tracking & Live Monitoring e e

Logs
Live logs

Activity report
Course participation

- Activity completion .
Overall Course Data — e
. . . ESH 3 Sshags Moakaling st Eovagri o | [ A0 paricomms | Py T Event monitoring rules
Aggregated hits, total activity completion rates, -
and overarching competency breakdowns.
- 2 ] i [ a4
Aggregated Hits: 15,420 Activity Compietion; 5:.;':p-?tency Breakdown: = e T Beeaay P —— g e
/? 8/% — :;:: o i e i S e i USRS b it
I I I I I Maduis 3 i
s 27 huguct RORAIKE SINT = Courra KS01123 Siralegic Mrtivity repony Activity report wesed [The user with id “IB5F viewed the oulline activity report  web | 17216900109
JE56, 44331 | BAHAR) Mertating snd Ertreprenenthip [lor e cowrse witlrid 7
. * u AN
Individual Data Tracktng ﬁ e re e T L A T TR S O T T
[l L] - L] L - Mm
Deep dlve Int{] Spec If.rc StUdent I nteractlnn &4 Augurt HORAIHE EIMT - Fonim: RS0N1ET SHsitgs haiim i moduls webeid T ot Wit il “DESY shrmnid D Toruem” Joivily with W W 16 1060 109
Repo rts & o . 2027, 454847 | BARAR] Mgrkgting snd Eningprananship Certe medole I 405
logs. This allows administrators to monitor N
\ W . i 27 Augunt HORAIME ST ; Forum: $B0112] Sostegic Fenam Course module viewed The user with id “1655" viewed the Yerum' sciby with — web | 17216100109
Eogr:pﬂew e exactly who has viewed materials or left ol e S
0 . #
i summative assessments unsubmitted. = 3
Activity report i 30 ™

Course participation

Activity completion Rea I -Ti me Data Live |Dg§
Super Video . . ' . [_IJ'..'E- logs from the past hour (Updates every 60 seconds) Pause live upd ates
Live log monitoring updating every 60

Event monitoring rules PFaure live updates

seconds, utilized actively during the 2-hour

: i Time User full name Affected user Event context Component Event name Origin [P address
online consultation classes to gauge NORAINE BINTI - Course: KBD1123  Logs The user with id "1859' viewed the cousie with 7. web
. " . W . A50:08 Akt EAHARI . Marketing and Ent..
immediate participation. L ;
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PHASE 5: Validating Assessment Integrity & Security

Point 1: Summative Assessment Submission

Point 2: Integrity & Reliability

Point 3: Secure Proctoring

Demonstrating dedicated, time-locked upload
spaces for continuous assessments (e.qg.,
Closed Book Tests) operating smoothly within
the LMS.

BEDNZ MEODAILE 1 7 Aaseconem |
ﬁ Assessment 1 Closed Book Test Instructions
Chaie e [T 75 S Resuitg [e T s BT

Ingireetion:

Thia srssermend cang 10 meassns keamen compeehension end masony of the fopin ded ranogots prosnhsd
bmigsag b thets rrasghoke . Cendadabes are nequeered So snoves ol quueolion) besed en the ring Toesinlia corensd

’ '!h-leJ:wl-rrrwﬂ-:r-ruWlm#mwfwwmcmtm&;{ﬁilﬂnﬂdlﬂhm

Crouee thet you resd ey quettion thormaghly belors remponding, We maih yoo of the Bel in complbng
hartrection for Cancldeies

1. Beed canh quesion carchully belere seboobng an seawer

I. Thiti cvtesoment coneals of MulSple-Choicy Quetons (MO0 erily, Selor] or (1) toneet smower for sach
queshan

1 it prase svesers dheclly Buvagh tha pletiorm

& The ducsrkon ol i seresnent b T o

& Erdure thitl ol enawind bee cobeatied belore the ald dted e capmred

Proving system-level integration with advanced
plagiarism checking software (e.g., Turnitin)
(e.g., Turnitin) to ensure original work.

2J turnitin

3

Detailing the proctoring and security reporting
features. Showcasing the use of the Safe Exam
Browser (SEB) via mandatory Mock Tests to
prove the technological reliability of online
evaluated exams before final grades are at stake.

11/ Meck Teat - Sale Exam Browner (518)

ﬁ Safe Exam Browser Mock Test Module

Gult  Sofings  Cuediiors Results  Ouettion bank

SAFE EXAM BROMWSER (SEB) MOCK TEST

Deewr Stndimis.

A ok tert segrkon, wilf ke conducisd befor the schual cusmeation b emune that sl chabeeis, are b socess
we] une the Salk Ecor Browser (S18] comectly

Thit resck Sect & RAPLESTANMT ba
= test SEB inatalabon ared Conbguaraion
= werily oepess o the Meode go

+ aberitiby sochanl et Sarky

31

M Semini Motebook




folp

=7

e
gV
s

i
In

Mastering the MQA-01 &

D

L
Accred
Bluepr
MQA-02 Submissions for
Open and Distance Learning

O

32

@ |
A ,-:f/%??ffz 7 :F

|
/@/ W\ m
N _ 3 | N | WL
B | s ﬁ%ﬂmﬂf ;fr,ﬁmw =8 .,,,,, S 2|
xﬁ.f A.W %" ._|... ..U.M W T __..., . ..T.I.”_.
: ,U,,, lNojolloeN ]
ist = —_ sti .
L.,_u.m.. _..|..__ e _._m.._
R TR o TR RS e E

32
M Seamini

Kejuruteraan e Teknologi ¢ Kreativiti




The Regulatory Foundation

%'I

STANDARDS:
MASTER'S

AND

DOCTORAL
DEGREE

MALAYSIAN QUALIFICATIONS

FRAMEWORK (MOP)

SECOND EDITION (2024) ‘
MQF 2024 SMDD (2021)

Mandates Level 7
compliance and
learning outcome
structures.

Defines baseline
acceptable practices for
postgraduate degrees.

FROCRAKME STANDABDS-

BUSINESS STUDIES

Programme
Standards (2021)
Dictates Body of

Knowledge (BOK)
coverage.

CODE OF PRACTICE
for PROGRAMME ACCREDITATION:
OPEN AND DISTANCE LEARNING

¥ Second Edition

/

COPPA ODL
(2019)

The core architectural
guidelines for flexible,
digital delivery.

33
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The Accreditation Paradigm: Promise vs. Proof

MQA-01 (Pre-Launch) | )

“Is this program
safe to launch?”

The Focus: The Promise

The panel evaluates structural integrity,
documentation, and preparation. If the
panel is not convinced across the 7
Areas, approval is denied.

MQA-02 (Post-Launch, 1-2 Years)

“Where is the
proof?”

The Focus: The Reality

Promises no longer matter. The panel
demands concrete, empirical evidence
of execution, student support, and
continuous improvement.

M Gamini Motebook



AREA 1: Programme Development Framework

&
Market Demand

Stakeholder surveys
(employers, employees,
alumni) must quantitatively
prove demand for flexible
ODL modes, validate the
1-year study duration, and
confirm course relevance
to market needs.

9

MQF Alignment

PEO and PLO statements
cannot use basic verbs.
They must align with
MQF Level 7 by using
higher-order thinking
verbs: C4 Analyze, C5
Evaluate, and C6 Create.

=

BOK Coverage

The curriculum structure
must map 100% against
the Body of Knowledge

(BOK) stipulated by
relevant MQA
Programme Standards.




AREA 1: The Pre-Submission Readiness Dashboard

Validation Network

r
F

External Assessor (EA):

Appointed expert in the academic
field (ODL experience preferred).

¥

o 3

AR

Industry Advisory Panel (IAP):
To align with industry needs.

""‘I

)

External ODL Reference Expert:
Dedicated quality checker for
modules, SIM, and LMS usability.

—ﬁ

-

36

100%

M
t

LMS Login Portal

[ Username

)

g
l Password

)

100% SIM Completion: All

Semester 1 Self-Instructional
Materials (SIM) must be fully
developed and linked in the
MQA-01 document.
Supported internally by the
FLEXMC unit.

MQA Audit Access:

A dedicated, live LMS Login
ID and password must be
provisioned specifically for

the MQA panel to verify SIM
quality.
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AREA 2: Redefining Assessment Integrity

L

The Old Model The ODL Model

No Conventional Final Exams. Comprehensive Digital Evaluation.
ODL programs eliminate traditional _Final assessments shift to robust online formats
physical exam hall sittings. (e.g., take-home assignments or applied projects).

Integrity Guarantee: Mandatory integration of a Safe Exam Browser (SEB) directly within
Moodle. For any online tests or quizzes, this lockdown environment is explicitly required to
prevent cheating and guarantee assessment integrity.

7
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AREA 3: Inclusive Admission Gateways

. i"' .MH poi— g /-’ 4 [ l"'_. _ ‘\ o - =, ;/' B’
"

[ __~_ | TheAPEL Pathway ] The PwD (OKU) Pathway
~\ Creating explicit, barrier-free

P Targeting working adults who
DOSSESS experience over admission policies for Persons

~\
%\ \t\. formal qualifications. with Disabilities.
/) INS Explicitly state acceptance of _ Requires alignment with physical

|_ 4-_:}_] APEL.A candidates (e.g., disability categories registered

APEL T-7 for Master's with the Department of Social
1 Degree entry). Welfare (JKM) and submission
of a valid OKU card.

N L - . : |
= il w . . | Loy _.-" " T —
.




AREA 3 & 5:
The ODL Resource Ecosystem

Virtual Student Support

Fully online administration.
- . IR Must include digital orientation
) ' . briefings, remote academic
Physical Campus advising, online counseling, and
Infrastructure Y 4 i seamless credit transfer
- ' management.

Support for the creators, not just
the students.

L ecturers require access to
professional-grade physical
facilities, such as the FLEXMC
Multimedia Studio (iILEARN
Studio), equipped for high-
quality video production and
content development.

Distance
Learner

The Digital Library

Mandatory availability of e-books.
N =% Every core reference text listed in
the curriculum must be digitally
accessible through the university's
library database.

39
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AREA 4 & 6: Leadership
and Faculty Readiness

[ e |
)

Programme Coordinator (Area 6)

Expertise: Must hold advanced credentials - Mandatory Badge: Documented
perfectly aligned with the program (e.qg., - )/~ completion of the comprehensive
PhD in Project Management). MQA COPPA ODL Workshop.

o

Pl S S

|
| = |

)

Academic Staff (Area 4)

Expertise: Subject matter experts eh—() Mandatory Badges: Proof of
acting as Course Coordinators. continuous training in three critical

e J - areas: SIM Instructional Design,
/) Multimedia Content Development,
"4 and LMS Technical Navigation.

Ty

40
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AREA 7: Data-Driven Early Intervention

__
Step 1: LMS Step 2: Early Step 3: Step 4:

Data Analytics Warning Trigger Coordinator Assessment
: . Intervention Readiness
System continuously Algorithm or

monitors student coordinator # Active, targeted # Student is re-engaged
login frequencies, identifies outreach initiated by and stabilized

module access rates, passive/inactive faculty to diagnose prior to facing final
and overall platform students who drop issues and provide comprehensive
engagement. below baseline support. assessments.
engagement metrics.

41
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AREA 7: The 3-Loop CQI Cycle

SUSTAINED BY A DEDICATED FACULTY-LEVEL QUALITY
ASSURANCE (QA) COMMITTEE INTEGRATED DIRECTLY
WITH MS ISO 9001:2015 STANDARDS.

Loop 1 - Micro: Every Semester
Evaluation of Course Learning Outcomes
(CLO) via the Board of Examiners (BOE).

Loop 2 - Meso: Every 1-2 Years
Overall curriculum and Programme
Learning Outcomes (PLO) review
conducted alongside External Assessors.

Loop 3 - Macro: Every 5 Years
Long-term impact evaluation of
Programme Educational Objectives (PEQ)
driven by alumni and employer market
surveys.

42
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Synthesis: The ODL Approval Blueprint

7

"

Content & Design Delivery & Support Operators & Monitoring
(Areas 1& 2) (Areas 3 & 5) (Areas 4,6 & 7)
G VOF Level 7verd @) "PELAand OKU CD St gl
alignment confirmed. pathways established. - ki
certification.
100% of Semester 1 E-book library and LMS early-warning
<D SIM developed. <D FLEXMC studios active. < analytics configured.
SEB integrated for Virtual support 3-Loop CQl cycle
m secure assessments. m ecosystem fully online. m documented.
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